SAPPHIRE X
Junior Achievement
of Northern New
England



Mission Statement:

To create a comprehensive
strategy for the non-profit
Junior Achievement of
Northern New England

SAPPHIRE



Our Plan

As the centennial
celebration approaches,
Sapphire’s primary
initiatives include
attracting, engaging, and
retaining long term

community volunteers. We
are also aiming to cultivate
lasting relationships with
local corporations.
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ﬁ Challenge:

The Northern New England chapter of Junior Achievement is
looking to raise awareness and improve brand recognition as it
works to improve several aspects of community engagement
including long term volunteer participation and corporate
sponsorships as the 100th Anniversary Gala approaches.
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The Team

Charlotte Bacon Amanda Kastner Sarah Morris

Account Intern Strategy Intern Social Intern
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The Team

Casey Traverse Annie Marsh Sarah Graham

Public Relations Intern Public Relations Intern Public Relations Intern
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Hannah Leve Ruoting Huang Hanxue Zhang

Public Relations Intern SEO Intern Paid Search Intern
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Guiding Insight

Donors don't give to institutions. They
invest in ideas and people in whom

i
they believe. 6
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Donor Journey Part One: Recruitment

O-0-0-0O-0O-©

Connectlon to Need
JA Awareness Recognition Outreach Sponsorship Sponsorship

Discussion Agreement
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Donor Journey Part Two: Retention

O-0-0-0O-©

Long-term

Thank You Recognition Proof of Impact  Repeat Donation > .
Relationship

& SAPPHIRE ™



Donor Strategy

AN
‘\ ~
CALLTO CORE
ACTION VALUES MIRROR
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Volunteer Journey Part One: Recruitment

O-0-0-0O-0O-0©

Connectlon to Need Established

JA Awareness Recognition Outreach
g Role Discussion Involvement
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Volunteer Journey Part Two: Retention

O-0-0-0O-0-0

JA Experience Connections Self-fulfillment Proof of Impact  Repeat Volunteer Long-term
Relationship
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Volunteer Strategy

@ & D

IDEAS IMPACT “FOMO”

& SAPPHIRE 15



Campaign Strategy

People volunteer with organizations
where they can see proof of their work
and get a full view of their impact

through tangible results.

4

e JA Alumni testimonials and interviews
e Thank you messages
e Targeted messaging for stakeholders
o Personalized messages to donors that
are different updates than volunteers
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Karen is an all encompassing

figure. She represents the
interests of corporations,

volunteers, influencers and
media.

Karen's goal is to be a helping
hand to ensure everyone is
on the same page. Her goals
align with Junior
Achievement of Northern

New England, and she wants
to understand brand

Improvements.
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Karen, Meet PR.

Karen is scrolling through her favorite
media outlets on her phone. She
notices that all of her favorite, reliable
sources are talking about Junior
Achievement. She sees that they just
had their centennial celebrating 100
years of impact.

Karen is interested in getting involved
with her local JA, which just so happens
to be JA of NNE.

This is the power of great PR.
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Media Lists

-

CORPORATE SPONSORSHIP LOCAL MEDIA COLLEGE
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Pitches/Media Advisories

INFLUENCERS CORPORATE SPONSORSHIP LOCAL MEDIA COLLEGE

& SAPPHIRE 2



Influencer Outreach

The Plan

Invite relevant local and national
influencers to JA's 100th
Anniversary Gala

9

Result

Their posts on social
media will promote
Junior Achievement's
brand and ultimately
support the growing
need for youth
development

-

This means...

Potentially engaging
thousands of targeted users
on various social media

platforms
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Local Influencers

Kat @ The Wonder_Fully Life @
@kathilinm

[ Skincare Juli Sylvia
@stringbeanmommy

Q@ Boston, Massachusetts m Health and Wellness
| Lirestyie

Q Boston, Massachusetts

%85 4.7k

Kristin Quinn

@misadventuresinmommyhood

m Health and Wellness
Traveling with Kids
Mommyhood

9 Boston, Massachusetts

585 11.6k @ON

Jalisa Harris | Mom Life + Style
Blog

@jalisamharris

Food and Drink J Lifestyle m

Q Boston, Massachusetts

& 26.9k ©
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Local Influencers

Millene Alves . .
@mellyalves Natalie Marie -
Education ] @nataliemarierowe

Q Boston, Massachusetts Family Lifestyle

Q Boston, Massachusetts

= 1.3k
y ) ¥ 2.7k |
‘ ) i OE
) =
@&y Loading.. -

. Jennie Freedman
Patrick T Hoffman @jjfreeds

@arcktip
Food and Drink m
m Technology Family Lifestyle

Travel Photography @ Boston, Massachusetts

9 Boston, Massachusetts
88849 ©
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National Influencers

Lynzy Coughlin

@lynzyandco

Home Decorating ]| Kids and Babies
Traveling with Kids

Family Lifestyle

9 Madison, Connecticut

Parsa Ja
@parsaja

Fasion
Technology ]| Travel Photography

9 Los Angeles, California

Family Lifestyle | Beauty Blogger

@ New York City, New York

%88 498K

nna and Winston Javier
(©) ndapper

festyle Travel

[GR\Y

Rosse Peralta
@rosseperaltat
Lisa-Jo Baker
-
@lisajobaker

Q Philadelphia, Pennsylvania

Family Lifestyle ] Community Outreach

Q Washington, D.C., Washington, D.C.

%88 70.1k ©
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Corporate Outreach

JA Students are
The Plan Result exposed to...

Invite local and national corporate Their sponsorships will STEM, building leadership
companies (who have have a history fund JA's various needs skills, uplifting at-risk

of or express interest in giving to e regarding the e communities, work
academic related organizations) to cultivation of critical readiness and soft skills,

JA’s 100th Anniversary Gala skillsamong youth business ethics, college
readiness, industry focus

and financial literacy
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Targeted Corporations Include:

On my way
to donate
to JA!
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Volunteer Outreach

The Plan Result One Result Two

Reach out to local colleges, Build relationships with Incentivize students
universities, and youth group community service and to volunteer again
organizations in the area to engagement centers

encourage students to volunteer

with JA.
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Targeted Volunteers Include:

WELLESLEY
‘ : : ’ ) \; Danvers « Lynn  Beverly

LN

il
BRIDGEWATER

STATE UNIVERSITY

@
BABSON

COLLEGE

UMASS

UNIVERSITY
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Media Outlet Outreach

Reach out to local
media outlets to
gain traction for the
100th Anniversary
Centennial as well as
the Juniors Who
Achieved
Networking Crash
Course.
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Possible Media Outlets

TELEGRAM &GAZETTE ﬁ The EagleTribune

b,

Che

northshore

MAGAZINE
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Allow Juniors to
form
relationships
with senior
project mentors
or future college
internships

30 minute crash
course taught by
JA alumni about
how to network
or what kinds of
things to say

Network Crash Course Night

Hour-long
breakout session
to choose build a
resume, build a
portfolio, etc.

Students will
participate in a
speed-dating-
style networking
session
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#JuniorsWhoAchieved Event or Gala Mailer

" o = - - v - e "y
: 5w ’ ). o 20 e el
e L E LA Mt PR PR T
0 o Aos <,
. o ™ . . )

JA'S GLOBAL CENTENNIAL CELEBRATION
May 2, 2019
Tue State Roos - Boston, MA

100* (,%m'aem? &aéz

Sponsorship Levels

LOCAL HIGH SCHOOLL

e | * WHO
n a
1P reception
s to the JA Executive -
ACHIEVED

Self-Efficacy Sponsor . Fuaiw Spoesrbip

on front cover of sgmge

inently fearvred dur

ok
age color ad on the inside froat
k

ram

0
witarion 1P recepeion
+ B tickets to the JA Executive

Forum ac Massachusetts Instituse of

Sign up at using link in
bio at @JAofNNE
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Karen, Meet Social.

_Junior Achievement of Northern N... m .

@JAofNNE

Way to go @J/
participated in
Challenge tod:
Apparel for ad
#FedExJuniork

One afternoon, while checking her Twitter
account, Karen stumbled on a @JAofNNE
tweet. Her friend had mentioned her on the
post because she thought it would be helpful
to Karen. And it was! Karen checked out the
Twitter page and decided to follow it for more
information.

This tweet is called organic content. This
content can be found across all platforms.
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Twitter

TZOEPM [ @, 79% -

Junior HELPING KIDS GET © _

Achievement 100% READY. 4
of Northern New England ~

Informative @) (aton
100 YEARS. NZ 4

& exc |te d Junior Achievement of
) Northern New England
tone

@JAofNNE

Followed by no one you follow

Junior Achievement empowers students to own
their economic success. Our programs use
experiential learning to inspire kids to dream big &

C O h eS i Ve reach their potential.
Rea C h d O n O rS h a n d |e & © Waltham, MA (& janewengland.org

[ Joined November 2009

a n d pote nti a | | Og O 1,176 Following 1,391 Followers
m e n to rS Tweets Tweets & replies  Media Likes

Junior Achievement of No... - 10/31/18

AWa re n eSS Did you know: Pilgrims began the black
days and

holidays Post 5-4

times a
week
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Cohesive

logo and
handle

Friendly
&
excited
tone

Post 2-
3times
a week

Order on
content
skeleton is less
flexible

jaofnne

Junior Achievement of NNE

JAOfNNE inspires and prepares young people to succeed in a

global econs

www.janewe

omy. Our programs use experiential learning to
help kids rea

ch their potential.

ngland.org/
400 Fifth Aven

Suite 300, Waltham, M
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Facebook & LinkedIn

Junior
Achievement

100 YEARS.

HELPING KIDS GET =
Junior Achievement 100% READY.

of Northern New
Enaland @

Informative
& interactive
tone

Facebook

& Reach
LinkedIn: donors and
3-4 volunteers

Cohesive
logo
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Facebook & LinkedIn

C @ Secure _https://www.linkedin.com/company/juni

in a & : i 0

Inspire your team anytime - Give ms mi i ks from breakthrough thought leaders Ad
.

Junior Achievement of Northern New England

Jumior ¢ Waltham, MA « 736 followers

00vES @ @ 2Peor'e from your school were hired here.
See all 30 employees on Linkedin > SGVE UP to 25%

b by bundling
home and auto.

+ Follow |EEEH

About us

Junior Achievement Mission
The mission of Junior Achieveme re and prepare young people to succeed in a global economy.
Using hands-on experiences, JA helps to prepare young people for the real world by teaching skills in financial
literacy, workforce readiness a
curricula, and to incorporate the shat
of Junior Achievement efforts, these

eurship. Junior Achievement trains community volunteers to deliver
g of personal and professional experiences with students. The hallmark | People also viewed
g the JA lessons into relevant

ransfor

rs inspire students by t
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Content Buckets

Centennial
JA of NNE is gearing up for
the Centennial Gala and we ¢

want to ensure the social
reflects the excitement

Testimonials
A chance to showcase alumni,
current students and
volunteers! People give to
people.

Focused Asks
People are particular, but
that's okay because JA of NNE
has the perfect volunteer
experience for everyone.
Focus on grade and event
specific asks.

FOMO

To elicit recurring volunteer
presence we want to
highlight past events. This will
cause “FOMO," aka the fear of
missing out, for the next JA
event.

Campaigns

The first is informal, taken
from JA international.
Provides, “Why JA"” content.
The second is a formal
campaign called “Juniors
Who Achieved.” Plan to runin
May and June.

& SAPPHIRE 4



Content Skeleton

JAOfNEE Facebook/LinkedIn Social Calendar January 2019
(January - June)
Key Tags: GOALS: Sunday Monday Tuesday Wednesday Thursday Friday Saturday
1. Promote/ recap the Centennial
2. Develop strong relationship with local communities (Lawrence and
Worcester) 11119 1/4/19 Mark
3. Elicit recurring volunteer presence Through the Cuban
DATE POST + CAPTION Years Alumni post  1/5/19 Blogs
1119
- — R 1819
Through the
Years
118119
11619 Through the
Blogs Years

1/22/19 Why
N JA? Graphic
Junior —
e 1/29/19
2019 marks Junior Achievement'’s 100 years of impact. To celebrate this milestone, 1127119 Through the
we're sharing a look into JA's beginnings in Springfield, MA. Blogs Years
e Builtin flexibility e Colors = content buckets

e Skeleton’'s vary
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Karen, Welcome to the Community.

a=_. Junior Achievement of Northern New England oo
December 1at 4:113PM - Q

Do you want to help students reach for the stars and become
successful? Become a JA volunteer! Click here to find a JA near you!

One day, Karen saw a Facebook post by JA of
NNE that she loved. So she commented on it.
Soon afterwards, a person from JA of NNE

answered her comment and interacted with
Karen even further.

This is called a level three meaningful
engagement.

JUNIORACHIEVEMENT.ORG
Volunteer Opportunities Near You |
Junior Achievement is a non profit organiZ

& SAPPHIRE 43



Meaningful Engagement

October Meaningful Engagement ; L2: 'S: :
150 Level O Comments Bc=Eils
M Level One S Comments

B Level Two

Level Three

100
Current: 0% level three

meaningful engagement
*DM

M.E. Objective: increase level
three engagement by 15% in
the next quarter

Facebook Twitter LinkedIn Instagram
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Taking Advantage of Meaningful Engagement

Volunteers

e Find users with high engagement
or high engagement potential

e Send direct, personalized
messages about a specific event
they might be interested in

e Secure volunteers, encourage
them to share their experiences

e Repeat

Post Direction

e Measure and log post
engagements to understand post
successes and missteps

e Adjust social strategy based on
meaningful engagement success

e Release newly targeted content
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Karen, See Your Impact.

WOW! | really I

made an impact.
JA of NNE does

great work.
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Volunteer Profile Frames

| volunteer ed\‘-A

I volunteered!

\ volunteered!

Junior Achievement

Sign up today!

lA | Volunteered!

Junior Achievement'

A Junior Achievement
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Understanding the Acorn

The acorn is the seed of the mighty
oak tree; therefore, it symbolizes

potential and strength, honor and

longevity.
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#JuniorsWhoAchieved

Example Post:

ampaign Logo:
C palg 9 Our first #JuniorWhoAchieved
is Emily Smith from Worcester,

) MA! Emily will be studying
# UNI RS HO CHIEVED Economics at BU. She thanks
ot @JAOfNNE for allowing her to

) find her passion. Way to go,
Facebook/ Twitter Cover: Emily!

R

!
r

f #JUNI |
.. , A { ,jz ¥ ‘  L l\\;_—\\ >

N\ =, 3 1K
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Karen, Meet Search Engine Optimization (SEO).

After interacting with JA of NNE on social Google  earsnmmn What's the difference? .
several times, Karen decided it was time

to get to know them a little better. So she e e

Googled them' Home | Junior Achievement USA

S.//www.juniorachievement.of v
JA's Volunteer-delivered K-12th grade programs foster work-readiness, entrepreneurship and financial
literacy skills. See how you can make a difference
You've visited this page m:

Al News Images  Maps Videos  More Settings  Tools

o o ’ o Inspiring and preparing young ... Of Southern Massachusetts
SEO optimized JA of NNE's website to e ey o
a9 Q JA Programs Careers

make sure it's organically on the top of e et b i
Achievement programs England is seeking a
About JA JA Events

th e S E R PS' Junior Achievement's Purpose is to Junior Achievement's events help
inspire and prepare young students prepare for a bright

More results from juniorachievement.org »

JA Worldwide

https://www.jaworidwide.org/ v

About JA. Every young person can achieve success in today’s global economy. JA's hands-on,
experiential program, led by committed volunteers, paves the way

Junior Achievement -

https://www.jawm.org/ v

For 98 years Junior Achievement of Western Massachusetts has been dedicated to providing
economic education and financial literacy programs to the youth of

Junior Achievement
S . juniorachievement .com/ v

Junior Achievement of the Palm Beaches & Treasure Coast provides entrepreneurship, career
readiness and financial literacy programs to students K- 12.

You've visited this page 3 times. Last visit: 4/18

& SAPPHIRE 5



Title Tag & Meta Description

Home | Junior Achievement USA

https://www.juniorachievement.org/ ~
JA's Volunteer-delivered K-12th grade programs foster work-readiness, entrepreneurship and financial
literacy skills. See how you can make a difference.

Home | Junior Achievement USA : Volunteer Programs for Youth e
https://www.juniorachievement.org/ ~ description for the

-/ e website is not very

clear, it confuses

Karen thinks the

JA Apps | Junior Achievement USA h P T el
https://www.juniorachievement.org/web/ja-usa/apps v S—— er wnic O ClIC
Created jointly by Junior Achievement USA and PwC, JA Build Your Future helps teens explore potential on tO kn oW more

future income from a desired career and evaluate the ...

JA Apps Help Teenagers to Build Future | Junior Achievement USAJ:Ie 199 about JA of NNE!

https://www.juniorachievement.org/web/ja-usa/apps ~
JA Build Your Future app is an engaging app to encourage students or children to explore potential

future income and achieve their career goals into real.

Meta Description

& SAPPHIRE 52



A Lot Goes Into On-Site SEO

Keywords

The key words and phrases in your
web content that make it possible
for people to find your site via
search engines.

Image Alt Text
Alternative text (alt text) is a label

e ©Ortagthatindicates the content
of the image. In addition to
providing a description of the
image, alt text also
communicates information to
web browsers for the visually
impaired.

Title Tag/Meta Description
Title tags are displayed on search engine
results pages as the clickable headling;
meta descriptions can influence the
searchers whether they want to click
through on your website from search
results or not.

Anchor Text

Anchor text is the clickable
text in a hyperlink. Anchor
text can provide both search
engines and users relevant
contextual information ¢’
the content of the link's
destination.

Header Tags

Within the HTML code of a
website, header tags ( <h1> and
</h1> or <h2> and </h2>, etc))
surround the word or phrase that
gives a title or label to sections of
the webpage. Search engines use
H1 tag to figure out what a site's
content is all about.
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Keyword Recommendations /

Average Monthly Search Volume

Volunteer (368,000/month) Like everyone, Karen

How to start volunteering with JA v
Volunteer opportunities near you v
Volunteer in my community (90/mo)
Volunteer work benefits (720/mo)
How to include volunteer work on
your resume (30/mo)

Donate (74,000/month)

Donate and Help Support JA v
Donate to Junior Achievement USA v
Donation organization (720/mo)

Donate money online (260/mo)
Best donation organizations (150/mo)

Donations for nonprofits (140/mo)

is going to type
keywords into a
search engine. We
want to make sure JA

of NNE is using these
keywords too. The
more we use, the
easier it will be for
Karen to identify us
online, organically.
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Keyword Recommendations /

Average Monthly Search Volume

What words Community Service ( 60,500/ month)

make me think,

“ ” Community service ideas 6500
JA of NNE?

Community service benefits 1600
Nonprofit community service 1300
Community volunteer 1900
Nonprofit community service near me 1000
Examples of community service for students 1300
| want to volunteer in my community 300
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Image Alt Text

(\[e)
redundan
t

Website optimization

A }l.lnl_Ol' HOME ~ ABOUTJA  JAPROGRAMS  JAINTHENEWS  DONATE
Achievement
e USA

Junior Achievement's Purpose is to inspire and prepare young

people to succeed in a global economy.

The envisioned future - what we aspire to become. Junior Achievement
maintains an active vision, front and center, on how we can have a positive
impact on the lives of more students - guided by our core values:

BELIEF IN THE BOUNDLESS POTENTIAL OF YOUNG PEOPLE

COMMITMENT TO THE PRINCIPLES OF MARKET-BASED ECONOMICS AND
ENTREPRENEURSHIP

PASSION FOR WHAT WE DO AND HONESTY, INTEGRITY, AND EXCELLENCE
IN HOW WE DO IT

RESPECT FOR THE TALENTS, CREATIVITY, PERSPECTIVES, AND
BACKGROUNDS OF ALL INDIVIDUALS

BELIEF IN THE POWER OF PARTNERSHIP AND COLLABORATION

CONVICTION IN THE EDUCATIONAL AND MOTIVATIONAL IMPACT OF
RELEVANT, HANDS-ON LEARNING

<img src="Junior Achievement Purpose.png” alt= “Volunteers inspire
young people to succeed”>

between 11- 30 pages to
increase high volumes
and become the best
top 10 pages can help

Karen to easily
know more
information

about JA of NNE
from search engine!
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Influencer
Outreach

Social Media

Sharable

Content Review

Marketing
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Blogger Outreach
KRISTIN QUINN

MISADVENTURES IN MOMMYHOOD”[
i

AllTheRooms As Seen on Netfl

§'J AliTheRooms. Blog Brc by place or activity

HOME CATEGORIES ABOUT SHOP COLLABORATE SUBSCRIBE Q

APPLY FOR THE MEDIA KIT
THE MISADVENTURE MOM MEDIA KIT

‘Your Name (required)
Your Email (required)

Subject Media Kit Request”]

Your Message

VolunteerBoston: Best Organizations to Collaborate S L v 5
With

by Zack Davisson in Volunteering @ngnli’e Art, Travel, Vol Leadership

TeenPrograms  Guides  Blog  Add Your Listing Subscribe!

in | Location (optional)

to ‘Top Five Destinations to Volunteer’

Community Service in Boston

A great opportunity impact in your community is d i
bt iust In big ool Community service is a great way to get to know the greater Boston area. Middle and E u Cat Ion
volunteer. Y not just in big cities I high school students can find all kinds of volunteer opportunities, some during the fO r M oms
New Yor the American sp school year, others during the summer. There are volunteer initiatives focused in all
than, suitable activiti kinds of areas: the environment; health care; sports and coaching; education;
E i mentoring; English as a Second Language; working with children or elders; animal
wel wn's pride al 3 )
— — protection; and even helping nonprofits with social media or technology. Explore our

listings for volunteer opportunities for teens in Boston.

Search Results @ss resuts found) Recommendations
Citizens for Juvenile Justice Of commun |ty
e service in Boston

itizens for Juvenile Justice (Cf}) is the only independent, non-
profit, statewide organization working exclusively to improve the
juvenile justice system in Massachusetts. more)

Gay & Lesbian Advocates and Defenders (GLAD)
Cor
Gay & Lesbian Adh es and Defenders is New England's leading
legal rights organization dedicated to ending discrimination based
on sexual orientation, HIV status, and gender ... imore

GLAD

rvice Organization - VisitWebsite
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Karen, Meet Paid Advertising.

A few weeks later, Karen signed up to
volunteer at an event she saw on
Facebook. Although she didn't follow the
Facebook page, she still saw the content
because it was targeted to her through a
sponsored post.

Promoting content on social media
helps increase reach, impressions, link
clicks, and engagements.

& SAPPHIRE ¢°



Digital Advertising Opportunities

Lead Generation

Google Search Ad

Facebook Ad

LinkedIn Sponsored
Content

DEE

g

Awareness

Digital Banner

Native Ad

Spotify & Pandora

These will grab
my attention!

& SAPPHIRE &



Lead Generation: Google Ads

GO gle volunteer to help kids !/ Q

All News Shopping Images Videos More Settings Tools

Attract Karen by having
control over search

keywords, la nding page' vavviv(v‘il.ciﬁ:g:\l'eed | Donate to Food for the Hungry

message and competitors. o e Brograme. Dur Work. Lo o e s Lfeen Gt Aarieoral A oy o i

Services: Agriculture Assistance, Education Support, Clean Water Aid, Animal Gifts

About 281,000,000 results (0.64 seconds

Corporate Volunteer Groups | Help Kids in Boston | RoomToGrow.org
www.roomtogrow.org/ ¥ (617) 859-4545

Bond as a team at our Boston office while supporting local families in need. Make Donation.
Donate - Our Mission - Volunteer - How to Help in Boston

Volunteer For Boston's Kids | The Home For Little Wanderers
www.thehome.org/ ~

Give Back to Boston's At-Risk Youth. Make A Difference By Volunteering With Us! Gift shop. Residential
Care. Calendar Of Events. Program Evaluation. Types: Become a Mentor, Corporate Volunteering,
Organize an Event.

Volunteer With Kids | Work To Create A Better World | DaysForGirls.org
www.daysforgirls.org/women/volunteer ¥
Women today need your help. Give your time to help women in need. Sign up today!
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Lead Generation: Facebook Ad

Attract Karen by reaching beyond
your existing community.

Allows for targeting by (3 Py
demog ra phics, interests, ad We're in the final two days of our Give Water, Give Life

campaign to raise $50,000 to bring water filtration

[ ]
0 to t [} . D te $5, $10 or $25 tod.
schedule and geofencing. || 7ams o tan itages. Conse 86 10 cr £26 oy

g
|

e

i Luxury Apartments in
o N 10 1M Bangalore, Serviced by The
Leela

e 7 g — s ' o0

- J O
i ey

17

- L
v e

' il Lik § Comment A Share

Lamary Sarvced Aparmant

ovo -,
T -

()
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Lead Generation: Linkedln Sponsored Content

m Q Search

Your communities 4 G

Reach corporate
donors, and
volunteers by
accessing a

GroundTruth + Follow ===

10,020 followers

Promoted

Groups -~ , )
Capture More Holiday Shoppers and Boost Foot Traffic W/ Location Based Ads.

NO 10 Required
Boston University Alumni qu!

University of Wisconsin-...

Use Location |
Marketing to ;ﬁ%
drive sales. $

Activate in *
3 easy steps.
@ GroundTruth

ales This Holiday Season With Groundtruth I]

The University of Wiscon...

massive
professional
network.

See all

Discover more

Targeting capabilities:

Industry, company, title, et 2> Share
seniority level, education, age [¥®
and gender and geography.
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wareness: Digital Banner

16:36 WP
O
- REUTERS
meteors in the United States. U.S. may not add more China tariffs,
Trump says

The diminutive Comet Tempel-Tuttle President Trump sald that China had sent a st of

will cross Earth's orbit, creating a
vaporizing shower of debris in the
atmosphere. The comet takes 33 years

to complete one orbit of the sun. WallStreet advances on rade optimism

Beauty NSt

WIDOWS

Monday, 1119 NOW PLAYING
y W, PLAYIA GET TICKETS

Friday, 1116- ~

ommend
Yy Startrating your favorite movi §

A t Trump: Russia probe.
Typically, there are between 10 and 15 Imvastigatons' questions wers
easyto answer

meteors per hour. Be sure to check

online to see w! il be visible in

subpoena ex-FBI head Comey,
ex-AG Lynch

USS. House Republican to !

Tragic to Magic

LersGO

FTING

Shop Now >

NORDSTROM

ENGLISH ESPAROL 3 (CHINESE)

= : . ===
&he New Pork Times

Magazine TMagazine Real Estate  Video

Friday, November 16, 2018

World US. Politics N.Y. Business Opinion Tech Science Health Sports Arts Books Style Food Travel

p " 37°F a
W Listen to ‘The Daily’ :i‘ fef"";r Letter , hat's ;M‘“"."’ :v""' F"“;’“"’"" Boston, MA
What Facebook knew and tried to hide aPow! The super-sheroes that Stan olve this bite-sized puzzle in just a
Lee created few minutes. Nasdag -0.15% +
Opinion >
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Awareness: Native Ad

[im]
LAILEOI

@ theatlantic.com

The Atlantic Politics & Policy Daily:

Acosta'd

A federal judge ruled that the Ti
reinstate CNN correspondent J
ELAINE GODFREY AND OLIVIA

Photos of the Week:
First Snow, Raging’
A fireworks festival in Burma, pt

Lanka, starlings over Rome, an
scenes in northern China, and r

ALAN TAYLOR 3:18 PM ET

SPONSOR CONTENT

Why Youth Employr
Been More Crucial {
American Economy

Cities are partnering with cont
summer job—and to bridge th
JPMORGAN CHASE & CO.

ece <

I FEEL LIKE™

i time.com

= TIME Business

Here's How Much Your
Thanksgiving Dinner Will
Probably Cost This Year

It's good news for people on a tight budget

Mark Zuckerberg Tries
Out Transparency as Yet

Tinier Turkeys Are
Trending for This

A th Cricic ite Thanl o« 2018

Most Popular Stories ways
ENTERTAINMENT Show
Everything You Need to Know crashes
About Dumbledore's Family...
rating on the
n

NEWSFEED
5 Songs You Need to Listen to
This Week

TECH
Review: Facebook's Amazon
Echo Rival Is Nice, But Not
Worth...

time.com

Business

PAID CONTENT
Looking for a Top Digital
Agency?

View best rated digital agencies for your

next project. Check Profile, Clients,
Expertise, Awards & More on DesignRush.

Sponsored by Design Rush

PAID CONTENT
Can Herbs Play a Role In Asthma
Therapy?

Sponsored by HealthCentral
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Awareness: Spotify & Pandora Ad

I've been seeing ads for
JA of NNE. This seems
really cool, | should
check it out!
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PR

Focus on Centennial
prep, and reach out
to schools for next
semester

SEO

Implement
keywords that will
drive organic traffic
+ content & image
optimize

Next Steps for JA of NNE

Social Media

Implement best
practices across all
channels + consider
campaign

Paid

Consider paid-for
advertising to
extend your
existing
community

Moving toward
initial goal:

As the centennial
celebration approaches,
Sapphire's primary
initiatives include
attracting, engaging, and
retaining long term
community volunteers.
We are also aiming to
cultivate lasting
relationships with local
corporations.
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THANKS!



